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Tab.1 Text consistency of four types of online notes related to the culture tourism of the Yellow River
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Tab. 2 The dimension division of the image components of the Yellow River tourism destination based on tourism photos
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Fig.2 Tourists’ digital narrative affects the image and cultural transmission of

the Yellow River tourist destination
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Research on the destination image and cultural communication of the
Yellow River based on tourists digital narrative

Xu Fengzeng™", Xi Wei*
(a. School of Management; b. Center for Service Strategy and Service Management, Shandong University, Jinan 250100, China)

Abstract: The digital narration of tourists in social media has an important impact on the image and cultural communica-
tion of the Yellow River tourism destination. This research collated the notes published on Xiaohongshu from 2019-03-11 to
2021-03-11, and collected 777 articles related to the Yellow River. We use content analysis to explore online destination image
of the Yellow River. The results show, the digital narrative of the Yellow River tourism destination image on social media is
presented in many forms, such as pictures, texts and so on; the overall image is formed through visual symbols such as pic-
tures and videos, and the specific image is formed through text symbols such as narrative elaboration and details; visitors gain
experience through other people’s digital narration, construct destination image, and obtain tourism inspiration, forming the
cultural communication of the Yellow River tourism destination; the digital narrative of tourists for the destination emphasizes
usefulness, aesthetics, interactivity and cultural sensitivity, which further enriches the tourism destination image and cultural
communication theory. Some targeted marketing strategies are proposed for high-quality tourism development in the Yellow

River basin.

Keywords: Yellow River culture; destination image; digital narrative; cultural communication
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agement (SSCI, Q1) , Jowrnal of Hospitality Marketing & Management (SSCI, Q1),
International Journal of Contem porary Hospitality Management (SSC1, Q1) , Journal
of Hospitality & Tourism Research (SSCI, Q) EERINAFI A RIC T 30 Fha, Bl
(BB SERAR)EFZAES 3 H, TREXERNZEZTE LNBE . HELHA
YHENFEFNE PEFIEEZ UREBRNZERTFER LB EIRA 10 RIA,
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XEE TREIMOAZHER BT UM AZREZERERK, TEEATUXNKS
RIBHRGRK  TEEEEeSERANMAEZNZERAREM ARBPRSAZERE
BIFTAR DIV HARR, PERBDEHBEOTIES, IEBMZHE NSRS, TEE I
BRREBESATR, EHNERASRNZETMB HEBANAENZHRINE. X
RS S ET SRR ST BB B A S NFZMRIINE REME JTRRM 10 RIA.
AECRBZ N RHASIENEREFHARNPEAD - BIRSIIR)F CSSCI ZINETHIA
RERENE0 B, EREAES 3T HENEBNARABBESFTZRBDZHRMEN
R FRIN, B INFHARRR=FL 1 4.

e URIMERZHER BT LS, METRINERZAZ N LFREIRK. BR
BERNZEGNETEFNZETRES TEENFTERTESETHIDTEEFEAR
BRARBIATBESERATHRZFT  PRF AL —PRNERAUFTAEAT .
TEBaRNKEIFAT , M2HUMAT IBEBCEEBE UM EFRKR IS
DEBEEHRSRARINTFZRACWBR. ETBZMNBEUDNTSEDRER D FRICIRET
] W RBIEZT IEAR, ERERERNZEZNFTEENZEZTINE ERERNZ

ETXOUMAERRGERTERKTNE, BERA. SBRLEQAINBEFE 11 M. 564
J Am Chem Soc ,Chem Sci ,Anal Chem ,ACS Appl Mater Interfaces F=KY SCI BRI EZRIEY 50 Fis,
Z5REES 18, BNERKBPEAN 9 4, BA EZEH RMNERNS 1 H.

TEE, AMINAZHE , TEBBNER MENMNAZESSNEZRARERSE
EWRRFAK, RIZTEBEER R ILTTEEEAODZRINE TFER=EETBE
BIMRFUNZEZEKAWB R REPENENZZENRETZDNEFER PE
MERNFZZRETMEZESETEWERZZRTEBRLNUNEREZERZEZR T
BEERRBERARBEEZERCER TEBERRRZZEFEZT IHEEBNERNZZ R
BE OUBEKSEESITHESBETIURACHBBRRBESKEF. TEMENE
BURKMLIN KEDBUDBE KK SREFHDEESHBRR.ERH T H"EREK \
KEMBEIRBKAEREBARERASDERERBRARAENHARSES 7B IRA (20152X07204-
02 ERASST TR TR+ =RA"BRKEMFRAHREF 7N, THTN T ERERBKEFSL
RRAINE 30 RN, URZEFEEQIE 200 RN, ROEERRHT —FR 1 M =FR 3N, K THEE
WERPRERHED —SFE 3 M _FR 1M =FL 1 N HRES 4 8, TREHIBIORE 10 RIN; KRS
100 KRS, HP SCIIE 10 7 SRR BPERM BN 20 RH-
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